CAE Reading Part 5 - Test 3:
The Psychology of Choice

Instructions:

You are going to read an article about the impact of technology on human memory. For questions 1-6,

choose the answer (A, B, C or D) which you think fits best according to the text.

The Paradox of Choice: Why More is Less

In the modern world, we are surrounded by an unprecedented abundance of options. Whether we are
choosing a brand of toothpaste, a new television, or a retirement plan, the sheer volume of available
choices is staggering. Logically, we assume that more choice is always better as it increases the
likelihood of finding the perfect match for our needs. However, psychological research suggests a
contrary reality. An abundance of options can frequently lead to acute anxiety and a phenomenon known
as decision paralysis, where the fear of making the wrong choice prevents us from making any choice at

all.

A landmark study, often referred to as the "jam experiment," perfectly illustrates this point. Researchers
set up a tasting booth in a high-end grocery store, offering customers samples of gourmet jam. On some
days, the booth featured 24 different flavors; on other days, only 6 flavors were available. The results
were revealing: while a higher number of people stopped to taste the jam when 24 flavors were
displayed, the conversion to actual sales was significantly lower. Customers faced with too many options
became overwhelmed and walked away without buying anything, whereas those with fewer choices felt

more confident in their selection and were much more likely to complete a purchase.

This internal struggle is further complicated by our individual decision-making styles. Psychologists
categorize consumers into two main groups: "maximizers" and "satisficers." Maximizers are individuals
who feel compelled to examine every single option before deciding, determined to find the absolute best
possibility. Satisficers, on the other hand, have a set of basic criteria and choose the first option that
meets those standards. Interestingly, although maximizers often end up with objectively "better" results
due to their exhaustive research, they are generally less happy with their final choices. They are plagued

by the thought that there might have been an even better option they missed.

In the digital age, this problem has only intensified. Online shopping platforms, while convenient,
exacerbate the problem by providing infinite scrolling options and global marketplaces. The pressure to

make the "perfect" choice in an ocean of possibilities creates a debilitating psychological effect. This



sense of regret, even before a purchase is made, can be crippling, leading to lower levels of overall life

satisfaction.

The writer’s ultimate advice for navigating this consumer landscape is not to seek out more information,
but to consciously simplify. By lowering our expectations and artificially limiting our options-such as only
looking at three brands instead of thirty-we can regain control over our decision-making process.
Learning to be a "satisficer" in a world of "maximizers" may be the key to psychological well-being in the

21st century.



Questions:

1. What is the core concept of the paradox of choice described in paragraph 1?
A. Having fewer choices leads to worse decision-making.
B. An abundance of options can cause anxiety and decision paralysis.
C. Consumers prefer expensive items when given multiple choices.

D. Marketers manipulate choices to force impulsive purchases.

2. The jam experiment demonstrated that offering consumers 24 flavors instead of 6 resulted in
A. a massive increase in overall sales revenue.
B. a higher number of people stopping to taste the jam, but fewer buying.
C. complaints about the quality of the product.

D. customers buying multiple jars of different flavors.

3. When discussing maximizers versus satisficers, the author states that satisficers
A. are generally happier with their final choices.
B. spend an unreasonable amount of time researching products.
C. always settle for the lowest quality items available.

D. regret their decisions more frequently than maximizers.

4. What does the writer suggest about online shopping platforms?
A. They have solved the choice overload problem by using algorithms.
B. They exacerbate the problem by providing infinite scrolling options.
C. They are losing customers to traditional retail stores.

D. They offer a more relaxing experience than physical shopping.

5. In paragraph 5, the word crippling is used to describe
A. the physical exhaustion of shopping.
B. the financial ruin caused by overspending.
C. the debilitating psychological effect of regretting a choice.

D. the poor quality of modern consumer goods.

6. The writer’s ultimate advice to the reader is to
A. always buy the first item they see to save time.
B. lower their expectations and artificially limit their options.
C. hire professionals to make complex financial decisions.

D. demand that retailers reduce the variety of their stock.



Bang dap an va giai thich chi tiét:

Cau Pap an Giai thich

1 B. An abundance of options can| Poan 1 néu rd rang du ta nghi nhiéu lwa chon la tét,
cause anxiety and decision| nhwng thuwc t& n6é gay ra lo au va sy té liét (khong thé
paralysis. dwa ra quyét dinh).

2 B. a higher number of people| K&t qua thi nghiém cho thdy sé ngudi ném thir nhiéu
stopping to taste the jam, but| hon & quay 24 loai, nhwng sd ngudi thuc t& mua hang
fewer buying. lai thAp hon quay 6 loai.

3 A. are generally happier with| Tac gid chi ra rang "satisficers" thwéng cdm thay hanh
their final choices. phuc hon vi ho khéng bi am anh béi viéc phai tim ra Iya

chon hoan hao nhét.

4 B. They exacerbate the problem| Shopping online 1am vin dé& trdm trong hon
by providing infinite scrolling| (exacerbate) do cung cip vé sbé lwa chon va tinh ndng
options. cudn trang khdng gi¢i han.

5 C. the debilitating psychological| Trong nglr canh nay, "crippling" am chi mét tac dong
effect of regretting a choice. tam ly ndng né, khién con nguwdi cdm thay héi han va

maét di sy hai long.

6 B. lower their expectations and| L&i khuyén cubi bai 1a hay ha thap ky vong va tw gioi
artificially limit their options. han cac lwa chon dé gidi téa ap lwc tam ly.

Dich nghia:

Trong thé gii hién dai, ching ta dang dwoc bao quanh b&i mét sw phong phu vé lwa chon chwa tirng
c6. Cho du ching ta dang chon mét loai kem danh rang, moét chiéc tivi méi hay mot ké hoach nghi hwu,
khéi lwong lwa chon c6 sn 14 vd cung kinh ngac. Theo logic, ching ta giad dinh rdng cang nhiéu lwa
chon cang tét vi né lam tdng kha nang tim thay thé phu hop hoan hdo véi nhu cau. Tuy nhién, nghién
ctu tam ly hoc lai goi ra mét thuc té trai nguwoc. Sw du thira cac phwong an thwdng dan dén sy lo au
cép tinh va mét hién twong dwoc goi la "té liét quyét dinh", noi ma ndi so dwa ra lwa chon sai lam ngén

can chung ta dwa ra bat ky lwa chon nao.

M6t nghién ctru mang tinh buwédc ngoat, thwerng dwoc goi la "thi nghiém vé mt", minh hoa hoan hao cho
diém nay. Cac nha nghién ctru da thiét lap mot gian hang ném thir trong mot ctra hang tap héa cao cép,
moi khach hang ném thir cac loai m&t hdo hang. Vao mét sé ngay, gian hang cé 24 hwong vi khac

nhau; vao nhirtng ngay khac, chi cé 6 hwong vi. Két qua that bat ngd: trong khi sé lwong ngudi dirng lai



ném mdt nhidu hon khi 24 hwong vi dwoc trvng bay, thi viéc chuyén déi thanh doanh sé thuc té lai thap
hon dang ké&. Khach hang ddi mat véi qua nhiéu lwa chon da tré nén choang ngop va bd di ma khéng
mua gi, trong khi nhirng ngudi cé it lwa chon hon lai cdm thay tw tin hon vao lwa chon ctia minh va cé

kha n&ng hoan tat viéc mua hang cao hon nhiéu.

Sw d4u tranh ndi tdm nay cang tré nén phirc tap hon bdi phong cach ra quyét dinh ca nhan ctia chang
ta. Cac nha tam ly hoc chia nguoi tiéu dung thanh hai nhém chinh: "maximizers" (nhirng nguoi téi da
hoa) va "satisficers" (nhirng ngwdi thda man). Nhirtng nguwoi tdi da héa la nhirng ca nhan cam thay bj
thoi thuc phai xem xét tirng phwong an mét trwdc khi quyét dinh, quyét tdm tim ra kha nang tét nhat
tuyét déi. Mat khac, nhirng ngwdi thda man cd mot bo tiéu chi co ban va chon ngay phwong an dau tién
dap &ng cac tiéu chuan dé. Diéu thu vi l1a, mac du nhivng nguoi tdi da héa thwong dat dwoc két qua
khach quan "tbt hon" nh& sw nghién ctru thiu dédo, ho thworng kém hanh phuc hon véi lwa chon cubi
cung cla minh. Ho bi day vo b&i y nghi rang c6 thé da cé mét Iwa chon tham chi con tét hon ma ho da

bo 16

Trong thoi dai k§ thuat sb, van dé& nay chi cang thém tram trong. Cac nén tdng mua sam truc tuyén, du
tién loi, l1am t& hon van dé bang cach cung cap cac tuy chon cudn vé tan va thj trwéng toan cau. Ap luc
phai dwa ra Iwa chon "hoan hao" trong mét dai dwong cac kha nang tao ra mét tac dong tam ly gay suy
nhwoc. Cam giac héi tiéc nay, ngay ca trwdc khi viec mua hang dwoc thwe hién, cé thé gay té liét, dan

dén mare d6 hai long cudc sbng tdng thé thap hon.

Loi khuyén cudi cung cla tac gia dé diéu hwong bdi canh tiéu ding nay khong phai la tim kiém thém
thdng tin, ma 1a cé y thirc don gidn héa. Bang cach ha thap ky vong va tw gidi han cac lwa chon cla
minh mét cach nhan tao, chdng han nhuw chi xem xét ba thwong hiéu thay vi ba mwoi, ching ta cé thé
gianh lai quyén kiém soat quy trinh ra quyét dinh cla minh. Hoc cach tré thanh mét "ngwdi thda man"

trong mot thé gi¢i clia nhivng "nguoi tdi da héa" cé thé 1a chia khoa cho sirc khde tam ly trong thé ky 21.
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