CAE Writing Part 1 - Test 4

1. Dé bai (Prompt)

Context: You have watched a television documentary about the methods used by advertising agencies

to influence consumer behavior. You have made the notes below:
Which advertising method is most effective at influencing consumers?
e Emotional appeal
e Celebrity endorsement
e Targeted digital ads
Some opinions expressed in the documentary:
e "Ads that make you cry or laugh stay in your memory much longer."

e '"If a famous athlete wears those shoes, teenagers will buy them instantly.

e "Algorithms know what you want before you even realize it yourself."

Task:

Write an essay discussing TWO of the methods in your notes. You should explain which method is

more effective at influencing consumers, providing reasons in support of your answer.

You may, if you wish, make use of the opinions expressed in the discussion, but you should use your

own words as far as possible.

Write your essay in 220-260 words in an appropriate style.




2. Bai mau dat diém C1/C2 (Sample Essay)

In the modern era of mass consumption, advertising has evolved into a sophisticated psychological tool
designed to dictate purchasing habits. Among the myriad strategies employed by marketing agencies,
emotional appeal and targeted digital advertising stand out as two of the most potent mechanisms for

shaping consumer choice.

Emotional appeal remains a cornerstone of traditional advertising. By forging a visceral connection with
the audience, whether through humor, nostalgia, or empathy, brands can cultivate a sense of loyalty that
transcends the practical utility of the product. When an advertisement resonates on a personal level, it
bypasses logical scrutiny, making the consumer more likely to remember and trust the brand. This
mnemonic power is invaluable, as it ensures that a specific product becomes the default choice in a

crowded marketplace.

In contrast, the advent of big data has given rise to targeted digital advertising, a method characterized
by its surgical precision. Unlike traditional media, which broadcasts to a broad demographic, digital
algorithms analyze individual browsing history and preferences to deliver highly relevant content. This
creates a feedback loop where consumers are constantly bombarded with products they have already
expressed interest in. The sheer convenience of seeing a desired item at the exact moment of
consideration often leads to impulsive purchasing, making this method exceptionally effective in the short

term.

To conclude, while emotional resonance creates long-lasting brand affinity, | believe that targeted digital
ads are the more effective tool in the contemporary landscape. While a moving commercial might be
remembered, a well-timed digital ad provides an immediate pathway to purchase. In an age dominated
by screen time and instant gratification, the ability to intercept a consumer's specific desires in real-time

is an unparalleled advantage for any advertiser.



Dich nghia bai mau:

Trong ky nguyén tiéu dung dai chung hién nay, quang céo da phat trién thanh mot cong cu tam Iy tinh vi
duoc thiét ké dé didu khién théi quen mua hang. Trong sé vé van chién lvgc dwoc cac dai ly marketing
st dung, sw tdc déng vao cdm xuc va quang céo k§ thuat sé muc tiéu ndi bat Ién nhw hai co ché manh

mé nhét dé dinh hinh Iwa chon clia ngwdi tiéu dung.

Tac ddng vao cdm xuc van la nén tdng cla quang cdo truyén thdng. Bang cach tao ra mot két ndi ban
nang v&i khan gid, du 1a théng qua s hai hwéc, hoai niém hay sy dédng cdm, cac thuwong hiéu cé thé
nudi dwéng cam giac trung thanh vuot xa cong dung thuc té cla sadn phadm. Khi mét quang céao gay
duwoc tiéng vang & mirc d6 ca nhan, né sé bd qua sw kiém soat cla logic, khién ngudi tiéu dung c6 kha
nang ghi nh& va tin twédng thwong hiéu dé cao hon. Strc manh ghi nhé nay la vé gia, vi né dam bao

réng mot san pham cu thé sé tré thanh lwa chon méc dinh trong mot thj trwérng déng duc.

Ngwoc lai, sy xuat hién cha di liéu I&n da dan dén s tréi day clia quang céo ky thuat sé muc tiéu, mot
phwong phap dac trung bdi dd chinh xac cwc cao. Khéng gibng nhw cac phwong tién truyén théng
truyén thdng phat séng cho moét nhém ddi twong réng, cac thuat toan ky thuat sé phan tich lich str duyét
web va s& thich ca nhan dé cung cip ndi dung ¢ tinh lién quan cao. Diéu nay tao ra mét vong 1&p phan
hdi, noi ngwdi tiéu dung lién tuc bi bla vay béi cac san phdm ma ho da bay té sw quan tam. Sw tién loi
thudn tay clGa viéc nhin thdy mot moén dd mong muédn vao dung thdi diém dang can nhic thwéng dan

dén viéc mua hang bbc déng, khién phwong phap nay dac biét hiéu qua trong ngan han.

Tém lai, méc du sw cong huwdng cdm xuc tao ra sw gan két thwong hiéu lau dai, t6i tin rang quang céo
ky thuat s muc tiéu 1a cong cu hiéu qua hon trong bdi canh dwong dai. Trong khi mét quang céo cadm
dong co6 thé duoc ghi nhé, thi mot quéng céo ky thuat s6 dung thoi diém sé cung cAp moét 16 trinh mua
hang ngay lap tirc. Trong thdi dai bj théng tri béi thoi gian st dung thiét bj va sw thda man tie thi, kha
nang ndm bat nhitng mong mudn cu thé ctia nguwdi tiéu dung trong thoi gian thuc 1a mot loi thé vo song

cho b4t ky nha quang céo nao.
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